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Dear Sir/Madam,

Public Private Partnership in the Educational Portal Marketing Campaign Sep 2011

Introduction:

The Ministry of Education has made a long-term commitment to expand the world of learning
through technology. By bringing modern information technology to the Sultanate education system,
the ministry aims to create exceptional educational experiences for students and educators in the
country.

Therefore, in the year 2007, the Ministry of Education launched the educational portal which is
interactive and digital environment linking the elements of the educational , processes, operations
and communication electronically (student, teacher, parents, schools, ministry) through the Internet
within a range of programs and computerized applications in order to facilitate and follow up the
educational and the administrative procedures efficiently.

The Educational Portal is consider a success because the take up rate has increased steadily, so far,
Y€+ €7 Teachers, )+°Y Administrators, YA+ 99) Students in Y4+ schools and YYYA4Y Parents are

using the system to carry out daily transactions. In fact, the past four years since the launch of the

Educational Portal has seenremarkable growthin the number of browsers with around 600
thousands in the academic year 2010/2011. The Educational Portal has been acknowledged and
awarded with many local and international awards and they are:

First prize for best website in the Sultanate of Oman, 2007.

First prize for best educational site in the Sultanate of Oman, 2007.
3rd place for best educational website in the Sultanate of Oman, 2008.
Second Prize for best electronic project in Oman, Digital Oman, 2009.
Second Prize for best educational site in the Sultanate of Oman, 2010.
First prize, best electronic content in the Sultanate of Oman, 2010.
Design innovation shield award in the e-Government websites 2010.
Second place award in ministries category in Pan Arab websites 2010.
First place in the United Nations Award for 2011 in the category of improved public
service delivery.

Middle East Excellence Award (E-Initiative Category) 2011
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Educational Portal Marketing Campaign:

As the ministry is working towards implementing the Educational Portal all over the country, a
marketing campaign has been designed to be launched in September 2011. It aims at enhancing the
awareness of the portal e-services and increasing the interactivity amongst the target with regards
the information society and the shift towards the e-government. We believe the concept of Public
Private Partnership (PPP) should take place effectively in this campaign. Therefore, MOE would like
to invite your organizations to participate in this productive campaign as a means of advocated

cooperation and a valid opportunity for you to be well- introduced to the Educational society.

How can you participate with us?

Print the Educational Portal logo in your products covers and package.
Bring us in your products' advertisements and announcements.

Specify a particular location for the Portal banners and posters.

Specify a particular location as a stand for awareness day (2 to 3 days).
Allow to distribute leaflets to the customers at your center.

Financial contribution to support the activities of the Educational Portal.

What MOE will offer in return?

Announcement on the Portal (a link could be created on the Portal for your announcements
for particular duration).

Pop up to be shown in the main page (particular duration)

SMS and E-Mail services (to be sent to the whole stakeholder of the portal)

Sponsorship of the Educational News in the portal website (particular duration)

A page contains your logo and some information with a link to your website.

School visits (This is a great opportunity to refine your marketing objectives in schools)

Your critical role in supporting the ministry’s projects is highly appreciated and will consolidate a
long term relationship to improve the education in Oman to have better generations.

Please feel free to contact Ms. Sumaya Al-Maimani (Marketing Specialist) form the Educational
Portal System Section at her email sumaya55@moe.om or mobile number 99431617 for more
information and details.
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Locations of the posters, banners of the Educational Portal

Center

Spots & sizes

Quantity

Health Centers

Roll up banners (standard)

40

Shell Oman

AO Poster (landscape)

25

Al-Maha

Al & A0 posters (landscape)

20

Oman Oil

Megacom (4m width / 3m high)

1

Mupies 105cm Width * 155 cm High

4

Lulu Center

A4 size glass sticker

City Center
Al-Mawaleh

Posters (2 Arabic & 2 English)
60 cm (w) 72.5 (h) — photo glassy with UV

Al-Bahja center

Sliding Glass Doors (Bank Muscat Entrance & Oman
Mobile Entrance) — 1.25m (W) x 2.80m (H). Each of
these doors has 4 doors.

Sliding Glass Door (Cinema Entrance) —1.12m (W) x
2.12m (H). This door has also 4 doors.

Travelator leading to cinema

21.7m (L) x 75cms (W) (Side Glass Panels)

20 m (L) x 95cm (W) (Steel panel on both sides from
the outside)

glass on the circular area on both levels is
112.5cm(W) x 85cm (H)

Hanging Banners (outside the shops) — 60cm (W) x
81cm (H)

City Center AL-
Qurum

Acrylic Sign outside the entrance 4 feet * 12 feet

Cover the round pillar with 1mm foam board
388cm * 287 cm (mall inside) down

Cover the square pillar with 5mm foam board (mall
inside) up

Hanging foam board inside the mall
3m*12m

Table Poster 42cm * 27cm

Safeer
Hypermarket

Main door entrance banner

Banner 2m * 1.5m landscape

Total cost

e
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