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Introduction

Private education sector in the Sultanate has al-
ways played a pioneering role. Actually, private
schools received the attention of the wise lead-
er of His late Majesty Sultan Qaboos bin Saeed
since the beginning of the renaissance in early
seventies. A great evidence of the government
keenness to improve it and expand its level was
shown by issuing legislations which standard-
ize workflow in these schools, and monitors the
kinds of services they provide. This includes
regulating the quality and the nature of promo-
tional advertisements which private schools cir-
culate to promote programs and services they
provide . It is necessary here, to refer to Article
No. (14) of Private Schools Regulations, which
states:"without prejudice to the provisions of
the press and publications law, private school
may not release any ads either audible or vis-
ible or legible or pamphlets or booksellers or
any advice without the consent or approval of
the educational Directorate Ministry and Min-
istry of information when issuing publications”
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Advertisement &
Promotions Directives for

Private Schools in Oman

A. Importance

These Directives are intended to provide
private schools with clear guidelines when
developing advertisement and promotional
materials.

Private Schools take full responsibility,
including(legal &Penalty) one for any pub-
licity, advertisement or promotional mate-
rial and should take this responsibility seri-
ously. Schools are responsible for managing
and checking their own advertising material
before presenting their application to Min-
istry of Education for approval of material
publication or broadcast.

Advertisement, publicity or promotional
materials are any materials or information
placed within the public domain with the
intention of marketing, or communicating
about the school to existing or potential
consumers.

These Directives are applicable to both
printed and electronic media of any type,
referred to as material in the guidance that
follows.

B. Objective:

The main objective of these Directives is to
ensure that any advertisement or promo-
tional activity is truthful, decent and not
likely to mislead or offend.
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C. Guidelines Clalb)lg Wldngi GG

1. Responsibilities and Processes Aroiillulliguwldoquuoll |

a) All private schools must ensure ad- oLV 8 2wt paolod!) e e (]
equate processes are in place for im- u\&t;:, Lég algus gl ol st el
plementing these quidelines so that _ . A
school's administration is responsible LMl sloll pazd Bdshune Linyl Lezile
for ensuring all material is checked pri-  Leal 3l o oSTlg Loy 3 dummyg yillg
or to publication or broadcast to ensure Il 18 25568l cllsl 1Y 2slSy
compliance with these directives.
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¢) All private schools has to be conscious Jaddl e 2 50)lsll llo] i
of their responsibilities to society and Lo 593 Fieol sl sl acdl edyus ol sy (¢
consumers( particularly children).
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b) All materials should be obviously identi-
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and logo, targeted students groups and 6. D il .
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c) Materials should not mislead by omit-
ting information or by presenting in- ng‘ Lo slgtl el et VT G (z

formation in an unclear, ambiguous or
untimely manner.
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d)

e)

f)

9)

h)

Documentary evidence must be in place
prior to publication or broadcast for
any services or additional activities .

Participation by individuals within any
type of material has to have their per-
mission, or in the case of those under 21
years of age their parents or guardians
permission. Signed, dated written per-
mission must be received before any
images, words or testimonials of indi-
viduals may be published or broadcast.

Price statements must not mislead by
omission or distortion and must relate
to the product or service within the ma-
terial. Quoted prices must include all
additional charges, fees and taxes.

Material which comprises any offers or
discounts must also clearly include any
conditions, timescales or exceptions
that apply to the offer or discount with-
in the material.

Material must not make any reference
to identifiable competitors.

Material must not display the name,
trade mark or logo of any other organi-
sation without their permission.

Material should not include anything
that may be considered to promote any
unsafe or hazardous practices, particu-
larly with reference to children.
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Culture and Beliefs within The Sul-
tanate of Oman.

All private schools must be conscious of
the traditions, culture, norms and beliefs of
the Sultanate of Oman and not produce any
material which is likely to cause offence. As
this could expose school to legal account-
ability in accordance with The Omani Penal
Law Promulgated by Royal Decree (7/2018)
Article No. (272) which stipulates that
"Whoever obtains or possesses, with the
intention of publishing or promoting, docu-
ments,

publications, or recordings, or any other
effects, containing an opposition or dispar-
agement of the pillars upon which the reli-
gion of Islam is based, or containing a call to
another, shall be punished by imprisonment
for a period no less than (6) six months and
not exceeding (3) three years, and a fine no
less than (100) one hundred Rial Omani and
not exceeding (500) five hundred Rial Oma-
ni, or one

of those two punishments. Whoever obtains
or possesses, using any means of publica-
tion, recording, or broadcast designated for
promoting thought, an association, an au-
thority, or an organization aimed at one of
the purposes

stipulated in the preceding Paragraph, with
knowledge thereof, shall be punished by the
same punishment”

All private schools should be conscious of
the multi-lingual nature of The Sultanate of
Oman and should, where practical, produce
material in different languages (Taking into
account that: translation documentation
and certification is done by one of the ac-
credited translation offices in the Sultan-
ate, to ensure that advertisement message
is delivered in the required manner and to
avoid prejudice or offensiveness of other
cultures). As this could expose school to

WlaGiollg oo dolbill

Qi Ll ,6 65Ul

1 Al Lle Aol Lusladl 0685 o (e
Aoleall Ll @udlly adlally bl
ol &Mel slge gl i =T Ol Aluol
o 1 {llly @uall lls s (il Auzmag 3
Aogilall Al liall Lgin yau <UD ol G L
S5l il e (YVY) @25 33141 3oy elidy
@3 laletl ag ey 1l saleadl Gilead
Ol Calale (ol Al 9 (Y0IA/Y)
(7) e w33 Y pgal & (1) e JB Y3us
Bl (Vo0) e Ja Y dal iy calgiw &S
Il Blewes (00+) Gle w33 ¥y Silee Jby)
Sl e S cnsaall ils ol ol ilee
L;g;\ PUIES Y  IN alegdna ol ol yoma Sl ol
DD Ly gl Analie ety )3T 2k
o 3seall gl adludl (! Lade asay 3l
NV PIPSERNUN PO

Sl 5l gl 3l e U8 Lals Bgaally Calay
Lala¥l ol Jemeatl ol pdall Siliy (e Alicg
o L ol Aumand ol a0 Bleull Suse (5SS
ooyl (5l 2V (e G yd Gl a3 Belail

il dale go aladl 3,580 2 Lgie

Glady aialss @.&S olaall talﬂ-_qﬂ EEIER |
s 120 eyl e Craniiall 33 yall calialslg
2 i g3 9l el 3ake ol y Judg
2\.43-)3]‘ Bl SLC‘).A 3) L:gﬁ.’_mj 2 153 yoadl
eyl Sl aal 13 (e Lde Gaoaill
e JLA:J; Olent dalilll 2 3ol
el ol leadl oy cgliatl Il
O9ld (ya (Yvy) GZU salL1 3oy g angilall
(Q:ov) g.!UAJ.u.J‘ ﬁ}u‘)ib 353l gJLcﬂ‘ AR

P



Advertisements and Promotions Directives
for Private Schools July 2021

d_raygpillalg o Jlgul jd eVl a g o
(1 gy dnlallyujlael)

legal accountability in accordance with The
Omani Penal Law Promulgated by Royal De-
cree (7/2018) Article No. (273) which stip-
ulates “Whoever produces, creates, sells,
displays for sale or circulation, obtains, or
possesses products, goods, publications,
tapes, or any other material carrying draw-
ings, logos, words, symbols, signs, or any-
thing

else offensive to the religion of Islam or
another Abrahamic religion, or advertises
them with knowledge thereof, shall be pun-
ished by imprisonment for a period no less
than (10) ten days and not exceeding a year,
and a fine no less than (100) one hundred
Rial Omani and not exceeding (1,000) one
thousand Rial Omani, or one of those two
punishments?

Fourth: Notes and Complaints

a)

b)

(o))

d)

A team consisting of some administra-
tive and teaching staff in the private school
must be formed to in charge of receiving
and following up complaints related to ad-
vertising materials produced..

Schools must initially respond to all com-
plaints within 3 working days of receiving
the complaint.

The complainant must be treated courte-
ously and professionally, responses to com-
plaints must address all the issues raised
in the complaint. In most cases, a written
response to the complaint will be provided.
Records of the complaint, the process of
addressing it and the response should be
maintained.

Schools should have in place processes for
changing or amending their advertising or
promotional activity, or material as a result
of complaints.
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